Appendix Five: Consultation engagement methods
The Consultation involved:

Letters to all businesses within the city centre (over 3000 letters)

Letters to the Universities within the city centre

Letters to the residents in the city centre (as per businesses)

Public consultation on the street by city centre Ambassadors - to capture the

opinion of the transient population (tourists etc) using a 1000 business cards.

e Representation at key forums — NAGS, business meetings and resident
associations

¢ Media — Press release given to Oxford Malil in first week of March. This
release is a continuation of a number of PSPO press releases since the new
powers were released.
Social media —released on Twitter
Webpage — full details placed on the council website
Buskers and street entertainers- City centre Ambassadors and Community
Response Officers have approached a number of buskers.

¢ BBC Radio Oxford — ClIr Dee Sinclair (Board Member for Crime) took part in a
radio discussion programme about the PSPO.

¢ Discussions with Area Commander Thames Valley Police and the Police
Crime Commissioner’s office

e 1000 registered members of eConsult contacted
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